


PART II

Theories, Perspectives, 
and Traditions

Co
py
ri
gh
t 
©
 2
01
3.
 S
AG
E 

Pu
bl
ic
at
io
ns
, 
In
c.
 A
ll
 r
ig
ht
s 
re
se
rv
ed
. 
Ma
y 
no
t 
be
 r
ep
ro
du
ce
d 
in
 a
ny
 f
or
m 
wi
th
ou
t 
pe
rm
is
si
on
 f
ro
m 
th
e 
pu
bl
is
he
r,
 e
xc
ep
t 
fa
ir
 u
se
s 
pe
rm
it
te
d 
un
de
r 
U.
S.
 o
r

ap
pl
ic
ab
le
 c
op
yr
ig
ht
 l
aw
.

EBSCO Publishing : eBook Collection (EBSCOhost) - printed on 4/17/2017 1:13 AM via MISSISSIPPI COLLEGE
AN: 986793 ; Shen, Lijiang, Dillard, James Price.; The SAGE Handbook of Persuasion : Developments in Theory and
Practice
Account: leland




