Global Business Plan Project

Overview

Every organization conducts research to plan and implement a business idea.  This project is designed to provide the foundation for an international business plan.  These activities offer flexibility for many settings related to global business enterprises.  The framework may be used for planning global expansion of an existing product or service, or may be used to research a new foreign business opportunity.  Each module of this project is designed to gather information for one component of an international business plan.  

The final result of your global plan format:
· [bookmark: _GoBack]a written report with supplementary tables and visuals

Note: While the research components in each module are designed to provide a comprehensive analysis of this aspect of a business plan, selected items may be used to gather information for a specific element.
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